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SEO IS GETTING MORE 
IMPORTANT AND MORE DIFFICULT

THE SCIENCE OF SEO

Getting SEO right matters. If people 
can’t find you online, you severely 
limit your ability to sell or improve 
your reputation. Even in B2B, SEO is 
important — 71% of B2B researchers 
start their research with a generic 
search.

While its importance is growing, 
so too is the difficulty with which 
organisations can deploy effective 
SEO tactics, in part because 75% 
of people now tend not to click past 
page 1 on search engine results 
pages (SERPs), but also because 
Google changes its search algorithm 
around 500–600 times per year.

GOOGLE’S ALWAYS WATCHING
Google contiously monitors and cracks down on bad practices. The reason Google 
continually changes its search algorithm is to weed out practices employed by 
organisations attempting to game the system:

Figure 1: A Wildfire labs technician examining 
SEO rankings

Pirate (2012): Penalised materials 
that infringe copyright

Phantom (2013): Crackdown on low-
quality content and keyword stuffing

Hummingbird (2013): New algorithm 
made up of 200+ factors

Pigeon (2014): The introduction of
locally-driven results

Possum (2016): An update to Pigeon 
for
locally-driven results

Fred (2017): A crackdown on ads, 
non-mobile optimised sites and poor 
content



HOW GOOGLE NOW DETERMINES 
PAGE RANKINGS
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Google’s continual crackdown on poor SEO tactics has now placed PR at the heart 
of all effective SEO strategies. There are now more than 200 factors and 10,000 
sub-factors that Google assesses — but not all affect ranking equally. While nobody 
outside of Google truly knows which factors are the most important, the consensus 
among many experts is that Google is now prioritising the following — the success of 
which depends hugely on PR:

1. Compelling content
Regular, relevant and useful content, including 
blogs, videos, podcasts, reports and more is 
now an absolute must for high search rankings. 
‘Sticky’ websites that contain easy-to-navigate, 
compelling content receive the best rankings. 
If the regular stream of content or its quality 
begins to dip, SEO takes a serious hit. 

2. Authoritative backlinks
A backlink from a relevant high domain 
authority website, like a national newspaper, 
provides infinitely more SEO value than 
thousands of backlinks on poor-quality 
websites. While ‘follow’ links provide the 
best SEO ‘juice’ (value), there’s still SEO 
value in ‘no-follow’ links and brand mentions, 
contrary to what many believe. Traditional 
PR campaigns involving news and thought 
leadership contribute heavily towards 
authoritative backlinks.

3. Social media shares
Regular, relevant and useful content, including 
blogs, videos, podcasts, reports and more is 
now an absolute must for high search rankings. 
If the regular stream of content or its quality 
begins to dip, SEO takes a serious hit.



DON’T IGNORE THE BASICS
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While creating compelling content, building authoritative backlinks and sharing on 
social media are all key to SEO, there are a number of other activities you can’t 
afford to ignore:

1. Research your keywords
Keyword research is the cornerstone of effective 
SEO. Jot down a few keywords that you believe 
your prospects and customers use, and put 
these into Google Keyword Planner, Google 
Trends and Answer The Public to get a sense 
of their popularity. Keyword planning is all about 
striking a balance between relevance, popularity 
and competition.

2. Optimise your website
Once you’ve determined your keywords, 
optimise your website pages, blog posts and 
other content for those keywords, and ensure 
the following are in order:

Ensure content is indexable: Use HTML instead of Flash, 
and avoid text in images.

Use keywords in URLs, titles, headings and image alt 
tags, and then mention them elsewhere in the body 
copy. But not too much!

Ensure your layout is simple and user friendly with 
content just a few clicks from the homepage. A clear, 
well-sign-posted website encourages users to stay on 
your site.
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3. Measure effectively
Measurement is key to improvement. The best things to measure on a monthly basis 
are:

How much traffic a website gets

Where traffic comes from

User behaviour on site

Figure 2: A typical search engine optimisation process

Organic search
Social media
Referral

Time on site
Pages per session
Bounce rate



WILDFIRE APPROACHES PR WITH 
AN SEO MINDSET
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According to Andrey Lipattsev, 
search quality senior strategist 
at Google, high-quality content 
and link building are the two most 
important signals used by Google 
to rank your website. Wildfire can 
help with both and everything else 
we’ve outlined in this guide.

One of our existing clients has 
already seen a marked difference 
in SEO thanks to our PR. When 
we initially started, this client 
was spending about £4,000 a 
month on pay-per-click (PPC) 
advertising, which wasn’t delivering 
much value. The company then 
switched that budget to PR, which 
has had a huge impact on the 
company’s search rankings and 
online reputation. After working with 
Wildfire for a year, the client started 
ranking organically on page one for 
its top keyword.

CONTACT WILDFIRE TODAY

Looking to SEO-charge your PR efforts?

Get in touch with us at info@wildfirepr.com
or call +44 208 408 8000 to see how Wildfire could help.

Figure 3: A Wildfire telephone operative 
patiently awaiting your call
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